
Will the broadcast flag interfere with consumers ability to make copies of
DTV content for their personal use, either on personal video recorders or
removable media?
If the broadcast flag were not to limit my ability to record broadcasts for
personal use then it would be of little value to the copyright holders.
Obviously there intent is to restrict, if not completely deny, the user's
ability to record material for viewing at their leisure.
If I am paying to receive this content, then why should I be required to
view it on a schedule that some one else has created. Obviously if we are
talking about content in terms of content and not in terms of a stations
scheduling then the delivery is intended to be done so a viewer may view
it, not so they may view it only at set times. The time at which content is
received is merely a detail, and should not be important. For this to be
so, the user would have to be able to record the content and view it when
and how they please.
By how I am referring to the ability to view it on a myriad of devices. If
a user prefers to view his/her content on a portable device away from the
connection which delivers his/her content then he/she should be able to.
Without the ability to do so the user has been restricted unnecessarily.

Would the digital flag interfere with consumers ability to send DTV content
across networks, such as home digital networks connecting digital set top
boxes, digital recorders, digital servers and digital display devices?
This would most definitely be dissallowed or severly limited by the
broadcast flag. If this were allowed it would most likely be limited to
devices which contain certain private keys. This would not only limit user
choice, it would also lend to incompatability amongst providers and
monopolies forming.
Having a choice in multimedia components is important to many audio/video
enthusiasts. Having to settle for a far inferior receiver/set top box/etc.
to receive digital content due to limitations of the local provider would
be far more than a frustration.
This would most likely be the case, as can be seen by the inferior products
currently being offered by cable companies.
The current digital feeds are so poorly decoded that standard cable often
provides better picture. Users are unable to upgrade the set top hardware
do to local provider limitations. This problem would only be magnified if
it wer e made to be the standard.
This would also be very discouraging to small companies or individuals who
would like to create custom solutions to providing their abode with unique
solutions to entertainment needs.

Would the broadcast flag requirement limit consumers ability to use their
existing electronic equipment (equipment not built to look for the flag) or
make it difficult to use older components with new equipment that is
compliant with the broadcast flag standard?
This would very possibly cause problems with much equipment which ppl have
spent a lot of money on.

Would a broadcast flag requirement limit the development of future
equipment providing consumers with new options?
This would lock users in to using only what local providers allow. Not only
would that kill the market for existing devices, it would discourage
companies from developing any further application.
With a country so entrenched in movie and tv as america is, this would be a
tragedy indeed. So many people spend a vast amount of time in front of a



tv, or similar device. It is largely due to this fact that tvs and related
technology has improved so much, and become so affordable over the last 50
years.
Stiffling the audio / video market could have devastating affects on much
of america, on a range of economic fields.

What will be the cost impact, if any, that a broadcast flag requirement
would have on consumer electronics equipment?
This could be large. With many people devoting themselves to "cracking"
such systems an intricate and expensive system will have to be set up, and
updated often. To allow this many products will probably become obsolete
quickly. Developing and maintaining this technology will be costly, and we
can all be sure that this cost will be directly passed on to the consumer.
This will be seen in content distribution as well as in hardware purchases.

Other Comments:
Large media companies need to realise that they cannot leverage profits by
manhandling the consumers. Its the outdated profit models that need
updating, not the consumers or their equipment. Work with the people to
make your money, not against them.


